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Overview

Á $3.4B specialty packaging company

Á Leader in consumer and foodservice

packaging markets we serve

Á Hold no. 1 or no. 2 position in major

product lines

Á 46 manufacturing facilities

Á 12,000 employees
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HeftyÈ Consumer Products
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5 Yr.

Sales

CAGR

6.6%

5 Yr.

Profit

CAGR*

9.1%

38% of

2009 Sales

* See attached Schedule 1 Regulation G Reconciliation.
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Foodservice/Food Packaging

4

62% of

2009 Sales

5 Yr.

Sales

CAGR

5.2%

5 Yr.

Profit

CAGR*

7.5%

* See attached Schedule 1 Regulation G Reconciliation.



5

2009 Highlights

Á 3% volume growth in down markets

Á Record EPS of $2.31

Á Record FCF of $484M * 
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* Before pension contributions.  See attached Schedule 1 Regulation G Reconciliation for details.
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Á Delivering on our growth plan

Á Able to manage volatility

Á Strong financial results enable 

value creation
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Key Messages
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2009 Volume Growth (%)

Pactiv vs. Market
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Packaging Pactiv

Pactiv Total Market

Sources:  

Consumer:  Nielsen

Foodservice:  Technomic, USDA, American Egg Board, North American Home Builders, Internal Estimates

Foodservice/

Consumer Food Packaging Pactiv
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Growth Path

Á 2010 internal volume growth:  4% - 5%

Á Opportunity of 3% to 5% internal volume

growth over 3-5 years

Á Acquisitions could add another 5% to 7%

a year 
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Leverage HeftyÈBrand

ÁStrong top of mind brand awareness, 

particularly in waste bags

ÁBreadth of distribution

ÁStrong market shares

ÁLeverage retail relationships

9

Consumer Products


