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Hefty® Consumer Products

38% of
2009 Sales

SN/ IF ORIE
Sales Profit
CAGR CAGR*

6.6% 9.1%
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Foodservice/Food Packaging

62% of
2009 Sales

S YT, 5Yr.
Sales Profit

CAGR CAGR*

5.2% 7.5%

* See attached Schedule 1 Regulation G Reconciliation.



Growth Path

[ A 2010 volume growth: 9-10%
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A Internal volume growth: ~ 6%
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A PWP acquisition: 3-4%
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Consumer Products

Expand Store Brand Offerings

{A Sole supplier of store brand waste bags J
to Wal-Mart

A Opportunities with clubs/other retailers J

AW

PAacCTIivVv

@



Foodservice/Food Packaging

Establish Position Supplying Packaging

to Consumer Packaged Goods Market

" A New opportunities to supply food
manufacturers
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A Leverage technology and material
. capabilities 5

[A Some initial business wins 2H 2010 ]
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All Markets
Continue Growth in Cups/Cutlery

e Key acquisitions of Prairie and WinCup ]
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A4 40% growth since 2%)07
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A Logistics capabilities and customer

relationships drive share gains




